
Stop Selling Ads—Sell Ad Packages
Are you still selling traditional yearbook-based business ad-
vertising that no one really reads? Do yourself and your ad-
vertisers a favor—try a banner-based advertising program. 
It is easier to sell and to produce and a better value for your 
advertisers.

If you try this plan, you will be selling Advertising Packages 
which includes the following:

✔ A listing on the banner you create that will hang on the 
wall somewhere in your school. Suggestions for place-
ment include the gym, the entrance to the gym, the front 
hallway of your school or—get a weatherproof banner 
and move it around to all indoor and outdoor activities.

✔ A listing on a single page of your yearbook that looks 
much like the banner.

✔ A sign showing their support for your yearbook that is 
displayed in the window of their business.

✔ A thank-you page in the next school newsletter. 

You can see examples of these at right. You could also 
include a magnetic card listing all the names and phone 
numbers of the advertisers for distribution to your whole 
school and placement on their home refrigerators.
Why do this? Tons of reasons but the biggest are:
✔ Fewer ads to sell, but more money to make.
✔ More value to the advertisers.
✔ Fewer pages of ads that no one reads in the yearbook.
How much do you charge for a package? That depends on the econom-
ics of your area. Rural schools often charge $200 while urban schools may 
charge twice that.

What do you do with the pages you save by not selling business ads? Take 
some of the extra bucks you save by cutting black and white pages and do-
ing more color pages.

Above is an example of what a banner might look like. You 
can get these printed in full color (or in school colors) at a very low cost by 
checking with me. The same people that handle our fund-raising poster pro-
gram also do vinyl banners.

In the upper right you can see an example single page that you can run 
anywhere in your yearbook and at right a letter-sized poster you give 
each advertiser to put in the window of their business.
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